
-1- 

Grand Pharmaceutical Group Limited 

Responsible Marketing Policy 

 

Chapter I General Provisions 

 

Article 1 In order to further regulate the conduct in marketing of Grand 

Pharmaceutical Group Limited and its member companies (hereinafter referred to as 

the “Company” or “Grand Pharma”), to ensure that communication with stakeholders 

and promotion and marketing of the Company’s products and services comply with the 

requirements of relevant laws and regulations and business ethics, and to demonstrate 

the Company’s values of social responsibility, the Company has formulated this policy. 

 

Article 2 In this policy, “responsible marketing” is referred to as the Company’s and 

its employees’ conduct in business management and practices during the process of 

business publicity, product promotion, exhibition, promotion, sales, customer service, 

customer relationship maintenance, after-sales service and other business activities that 

is in compliance with laws, regulations, rules and other normative documents, industry 

norms, various rules and regulations of the Company and professional ethics and codes 

of conduct recognised and generally observed by the industry. 

 

Article 3 This policy applies to all employees, including full-time employees, part-

time employees, outsourcing employees and temporary employees, of Grand Pharma 

and all of its member companies who are engaged in wholesale and retail business. 

 

Chapter II Principles of Responsible Marketing 

 

Article 4 Responsible marketing shall follow the principles as below: 

 

(i) Compliance with industry laws and regulations. Any form of marketing 

activities, including their marketing content and marketing methods, shall 

comply with applicable legal requirements and industry standards of the place 

where our business is operated. 

 

(ii) In line with the Company’s development concept. Grand Pharma is committed 

to becoming a pharmaceutical company respected by doctors and patients, and 

making significant contribution to the society. We strive to consistently create 

high value for customers, the country and the society by working together with 

its member companies and partners to promote sustainable and high-quality 



-2- 

development of the enterprise. 

 

Chapter III 
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professionals or cause them to act in pursuit of illegal benefits for the Company 

by payment of labour fees.  
 

Chapter V Privacy Protection 

 

Article 8 The Company shall thoroughly respect and protect the privacy and data of 

customers or consumers, and shall not disclose privacy of customers without their 

knowledge and consent. When the Company needs to collect, store, use, process, 
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Chapter VII Staff Training 

 

Article 10 The Company shall conduct annual training on responsible marketing for 

all employees to enhance their awareness and knowledge on, and compliance with, the 

relevant principles and requirements. In addition, the Company shall organise business-

related responsible marketing training for marketing personnel on a regular basis. 

Employees are obliged to attend these trainings to understand, gain knowledge and 

comply with various requirements of this policy. The Company shall, upon completion 

of the training, ensure relevant training records be kept properly, including but not 

limited to contents of the training, training schedule, training sign-in sheet or list of 

participants. 

 

Chapter VIII Reporting Channels for Violation 

 

Article 11 The Company is committed to building a fair, just and transparent working 

environment and cooperative ecosystem, which encourages stakeholders, including the 

Group’s employees, suppliers and business partners, to report to us any malpractice in 

violation of this policy. 

 

Article 12 The Company has formulated the Measures for the Management of Reports 
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Article 14 Anyone (including all employees of the Company and others who have 

dealings with the Company (including but not limited to customers and suppliers, etc.)) 

may report any violation or potential violation of this policy, either in person or 

anonymously, through the following channels: 

 

1) Tel: 027-83565610 

2) Email: ts@grandpharma.cn 

3) Mailing address: Supervision and Audit Department of Grand Pharma (China) 

Limited, 21th Floor, Grand Pharma Science&Technology Center, No. 17 

Guannanyuan Road, Jiangxia District, Wuhan City, Hubei Province (⒌्ⴷ
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Chapter IX Oversight 

 

Article 15 The Company’s Marketing Management Centre is responsible for 

organising and directing the day-to-day operation of this policy within the Company to 

ensure the effectiveness of its implementation. The management of Grand Pharma shall 

oversee the implementation of the Company’s Responsible Marketing Policy. 

 

Article 16 The Company has established a Responsible Marketing Audit and 

Supervision Mechanism, which conducts annual systematic audits of all marketing and 

sales businesses on a regular basis to ensure that product and service related sales and 

marketing practices are in compliance with relevant laws and regulations. 

 

Chapter X Supplementary Provisions 

 

Article 17 Any matters not mentioned in this policy or in conflict with relevant laws, 

regulations and normative documents shall be executed in accordance with such 

relevant laws, regulations and normative documents. 

 

Article 18 This policy is formulated, revised and interpreted by the Company’s ESG 

Working Group and shall take effect from the date of issuance. 
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